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o ABSTRACT O

This research aims to study the reality of Neuromarketing applying in Syrian commercial
organizations (the consumer's Attitudes towards Neuromarketing, and his Word of Mouth
towards it) The research paper adapts the descriptive approach. A questionnaire has been
developed to collect primary data from the research sample, which is a sample of 550 of
Syrian commercial organizations' consumers. 515 valid questionnaires have been returned,
which then have been analyzed by using some Statistical tools provided by the statistical
program SPSS, like: Means, Skewness, and T-test. The most important research paper's
results are represented in: the applying of Neuromarketing can generate a positive attitudes
for Syrian consumers, the Syrian consumer tends to be a part of Neuromarketing
researches, the Syrian consumer tends to take up the Word of Mouth concept towards
organizations that will apply Neuromarketing. .The researcher also made a number of
recommendations, including:  Disseminating  consumer  knowledge  towards
Neuromarketing concept.

Keywords: Neuromarketing, Word of Mouth, the consumer's Attitudes towards
Neuromarketing.
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