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o ABSTRACT O

The research aims to study the effect product innovation on brand loyalty, a
questionnaire was conducted on a convenient sample of the studied mobiles products
consumers, and 414 questionnaires were valid. The results indicate that product innovation
strategy affects positively brand loyalty, and the most influencing dimension of product
innovation strategy on brand loyalty is innovation in mobile style. The researcher
recommended the importance of product innovation as an important step in meeting
consumer needs and carrying out complementary studies on product innovation.
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a. Dependent Variable: 4 taill 4adall oY 5l
b. Predictors: (Constant), dsdba) &l 5
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(zisaldl padle Jgaa) AU Apadll Lhadl) jlasi¥) Jaad :(12) Jsaad
Model Summary
Model R R Square | Adjusted R | Std. Error of
Square the Estimate
1 718° 515 514 .60259
a. Predictors: (Constant), 4élaa) <) jae
SPSS 20 zaliy alatinly Slas¥) Jidasl) x5l 1 jaadl
() Jalad gan) LA Auda U BaY) laady) Judad :(13) Jgaad)
ANOVA?
Model Sum of Df |Mean Square F Sig.
Squares
Regression 158.906 1 158.906 | 437.624 | .000°
1 Residual 149.602 412 .363
Total 308.508 413

SPSS 20 zualiys alasialy las¥) Jilaill il 1 jyadl)
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o sk ysaal platl) Adlall ellgina) oY el il i

(cDhalrall Jg2) AU dpadll i) jlasi¥) Jaiat :(14) Jsaal
Coefficients®

Model Unstandardized Standardized T Sig.
Coefficients Coefficients
B Std. Error Beta
1 (Constant) .582 153 3.800 .000
4l L) .848 041 718 20.919 .000

a. Dependent Variable: 4 laill 43l oY 4l
SPSS 20 zaliys alasialy ilas¥! Jilaill il 1 jradl)

ANV giuse dad (e sral a5 (0.000) @sts (-Sig) AV Jlaal dad o Gl Jidas Jsan (e eday
DSl (2Sig) ANV Jlaal ded o cBlebeall Jsan (e sedays cgsina laadl zigan 8 il (0.05)
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(0.848) ssbss ylasiyl Jales dad o cDLlaal) Jsan e edany Al Jalsal 25x3 LG 48.6 5 dy)lail
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