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o ABSTRACT O

This study aimed to identify the relationship between the marketing strategies and
the market share of banks operating in the city of Hama. By lIdentifying the role of each
the offensive strategy, and defensive strategy. The researcher relied on the Deductive
Approach as a general method. She follows a survey methodology, and she gave a
questionnaire to 356 people, they are workers in this banks, The main result of the study
was that there a positive significant relationship between the marketing strategies and the
market share. We have provided a summary of the main result that have found out is that
the follow of banks operating in the city of Hama of marketing strategies capable to
improve market share. With the presentation of some of the proposals and
recommendations to improve the relationship including the continuous confirmation on
studying of customers, in order to enhance market share to banks.
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Clgal aal il auatll e (il Aeadiad) @hlall #lig S W Jelae dad cialy Cam sl
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Bas o ita JSV ¢ Lig S W Jalas (4) Jsaal

Cronbach's Cronbach's
2l sl
il Alpha N of Items il Alpha N of Items

nl dss )l 0.638 3 N3 JalSiall (3 gl 0.641 3

3 i) Jalatl)
A ; : 0.652 3 N4 il il 0,621 3
PL S LAY aais 0.622 3 P2 Cpanill 0.649 3

Cile Uaall dadazs

03 i " 0.611 3 P4 el Cauaail) 0.678 3

P5 <l s i 0.684 3 f 48 5201 dlasl) 0.733 5
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colea dipda b Alilal)

Coybaall L) Aanll Guaty Lsadll Cladlial) Gy disiee ADle 2y tHL Al Ll
colea dipda b Alilal)

320 ded ciludd Lgda g0y
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colaa Aie 8 Alaladl Cojliaall 438 ) lanl) Gauas adihin) dalaill o dysiee Al a5 Y -2

colaa A 3 Alaladl Cojliaall 338 5l Alan) iy JolSiall (Gysull) (g 33500 Ale 225 Y =3
DLy bl Jelaa iluny Lall) Cuald gy Aliaial) cilaajilly AgY) el Ludail) jLaaYy
eaEY) Jdatlly Lapll e JS Lliyly canil Jaleas A5 Alasll Cpunds asaedl Eadliel O
Qaill (n2) Ayl (N1) Sl elae) 25 a5 Al Alanl) Gauat aa Jladll Dl JalSiall Gagudlly
Al Lasll (f) Sals casned) Latlind (N10) «Jladll 3850 (N4) ¢ JalSiall Gaguiill (N3) ¢ ol iusy)

JATVY (o) S PEEN P ICPIRUITN
48 ) Aland) (ppaand g o gagd) D) sial gl G (o gmu Bl ) Jalaa (5) Jgaadl

nl n2 n3 n4 f
Pearson Correlation 1 4277 326" 4407 AT
nl Sig. (2-tailed) .000 .000 .000 .000
N 345 345 345 345 345
Pearson Correlation 427 1 4227 3617 749
n2 Sig. (2-tailed) .000 .000 .000 .000
N 345 345 345 345 345
Pearson Correlation 326" 522" 1 408" 614"
n3 Sig. (2-tailed) .000 .000 .000 .000
N 345 345 345 345 345
Pearson Correlation 4407 2617 408" 1 709™
n4 Sig. (2-tailed) .000 .000 .000 .000
N 345 345 345 345 345
Pearson Correlation 247 .049 1147 109" 1
f Sig. (2-tailed) .000 .000 .000 .000
N 345 345 345 345 345
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Ju 55 0.747 &l BLay¥) dalee o s 385000 Alanl) s Gpag)ll G dysiee ADIe dllin o
b e %55.8 O e Ju a5 <0.558 yaatl dalas @l LS el On srhs Jpie Ll e
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oaby Zald) Glé (Sig = p= 0.000 < a=0.01 & Lags e JalSiall (3 pufll <yl aiis 438 sl Al il
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Model R R Square Adjusted R |Std. Error of the =5 Change Statistics S F
Square Estimate quare 1 ¢ change | df1 df2 '9.
Change Change
1 .637 405 .082 35122 AT7 31.700 1 343 .000
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Lafli (P10) cchiill pasil (P5) ¢ paisall Cpunill (P4) cAgsud) cileUadl)l dpdaail (P3) ¢(puanill
th L (7) Jsaadl mriagy Cun g a3

125




s ¢ Rl

slon e (8 Alelal) Cojlmall A8 50l Alanll (et b Al cliagl i) 50

L8 g Laall a9 £ BAN el i &l gl 3 ol ) Jalaa (7) Jgaadl
. Cpddg £ 228 ) &) 931 (i Gy g AL ) (7) Js

pl p2 p3 p4 p5 f
Pearson Correlation 1 364" 485" 209" .010 707"
pl Sig. (2-tailed) .000 .000 .000 .000 .000
N 345 345 345 345 345 345
Pearson Correlation 364" 1 254 283" 417 780"
p2 Sig. (2-tailed) .000 .000 .000 .000 .000
N 345 345 345 345 345 345
Pearson Correlation 485" 254 1 241 337" 7717
p3 Sig. (2-tailed) .000 .000 .000 .000 .000
N 345 345 345 345 345 345
Pearson Correlation 409 283" 541 1 379 7417
p4 Sig. (2-tailed) .000 .000 .000 .000 .000
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Pearson Correlation 410 217 337" .079 1 756
p5 Sig. (2-tailed) .000 .000 .000 .000 .000
N 345 345 345 345 345 345
Pearson Correlation 307 280" 1717 2417 .056 1
f Sig. (2-tailed) .000 .000 .000 .000 .000
N 345 345 345 345 345 345
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Lald) Gl ((Sig = 0.000) AVl Jlis) dad o Lags 238000 Alanlly ¢ WA Lnblfin) Gu dysiee dDle
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R ) o) A (8) Jpind

Model R R Square Adjusted R | Std. Error of the =5 Change Statistics SO F
Square Estimate quare 1 e change | df1 df2 '9.
Change Change
1 .676 470 .082 .35122 AT7 31.700 1 343 .000

20 J)aa) SPSS gualip pladialy ilany) Jladl) gl : jaall
oty dca @l WAl Chald (e il cpdiicasdll LAl Bald) cuald o) den tduwdyl) dua,dl) LAY
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. Change Statistics
Adjusted R |Std. Error of the -
Model R R Square . R Square Sig. F
Square Estimate Change F Change | dfl df2 Change
1 .827 .683 .002 41178 .683 242 1 343 .000
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Aad) QA clla) Biusia (10) Jsaad

31 Mean B\ Mean
nl 2.6203 n4 3.9159
n2 4.3826 n10 3.9768
n3 3.6522 f 3.8812
P1 3.5884 P2 3.6638
P3 3.6319 P4 3.9768
P5 3.9565 P10 3.4957
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