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0 ABSTRACT O

The research aimed to examine the relationship between the use of Google Analytics as a
model and the increase in efficiency of these websites, which relate to the following
dimensions: bounce rate, conversion of visitors to customers.

In order to achieve this, a basic hypothesis has been formulated, with two sub-hypotheses.
The researcher used the questionnaire technique to collect the data, and analyzed it using
statistical tests, the most important of which are the one-sample t. test and the Pearson
Correlation.

The researcher found many results, the most important of which was: There is a strong
positive relationship between the use of websites for search analytics (Google Analytics as
a model) and increasing the efficiency of these websites.
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Al L) el @l Loy oJidatll s 5V adsall clilall (e 3 5855 2 ¢Sl axy5 . Analytics
sl e il g5 of U8 Google duay il 3 () geriiusa) o)y Loy

Don’t Look At Only One Thing ké sy slad) Je 385l a3 —14

Hseall e Jlls canls o b 5l aaly jeaie o 5SG ce Al JSUie A S adlsal) Sl oy Can
@l ady of 4Kay ¥ Jadh DA 8 cperdiad) e g3V o dus e slaY SLadV) o cALeLa) 40
Gladall aae 5 gy Sl il e e gstue qdisal) gal IS 1Y Glaglee a3 Gludal) e dasbea
sall (B dal) laldsy duds S

Google Analytics J 48 gud) duaall :Luals

s G cpllal) gsie e Tliml CE Caylall eddat ciledd s3550 JST (e Google Analytics e

gl Lot Y1 Joall (s gl 4 gual) anl) ) slal) <301
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( Analytics

IRy .- s ot M,.w J'. . J;\w .2-:‘. “e. Q“‘; «f .
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.000 1.032 4.00 78 L] s 4lled 4yl Google Analyticscoleda e adicl .9

000 1051 401 78 o Jlsall e i) Gpuald AR PR Google: Analyticscilead e adie) .10

SN e WEJPEN

lasy) Jlail) @il e sldeYl dald) ) @ juaal

sl Aasinly dalial) B 35y e Al i Y leall GULiid) a8 of (6) A5 sl o
Qs (gima (s (412 -4.00 ) Jaall Gaa a8 (z3seS Google Analytics) usd) cdLlasl 4y <y
Y1 Jana Ay Adeiall (7354 Google Analytics) sl BLIaal A g fSIY) adlgall pladin da ang

65




s camsld JlaeY) ciladaial g IV adlgall 56 S 5045 4 Cand) a5

Clgidl) Jomdl 2y ¢35 SN adgaly paldll sginal Gaa e iy dildad) saaall Gl diasy
abas i)y ¢ ppariivall (3055 Auhs ¢ sl (3835 Auyag ¢ g FSIY) adgall Jysatll dlee 8 2e s
b Beal o Jlall je micail Cpunt UL sty L) Qs Allad g ¢ 5s Y adgall g5l
(424) 08 lua Taugias gl Glaladl Gaadl s wa 4 ) Slany) Jdatl il ain iy (il
TR UY)
g SN adlgal) BoUS e o Al 28] clila) Julas-2
PV Jira paliad) jgaa Ao Aad) a8 clila) Julas-i
2303 ) Jane aliddl jenay dalatiall ASLEWY) 35k (g 2t JSo Alalal) Dba gl cliibaay) Al L

AN Jara GRlA) ) gaay Laldl) Llauy) 353 Ldagl) cililaay) (7) &) Jgaadl "

. Std. - .
ayall Deviation Mean N Alawyl gy
Jae 3 Laliss) Google Analytics Jalas il AaieWh adgal 83 .11
000 1.119 424 | 78 d gle Anabt Sl Seke
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000 1.166 g0 | 75 | P Google Analn T e Salte
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- S aBsa
aa 320 Google Analytics  Jalad il eV adsadl 38a .20
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One-Sample Statistics(9) s Jg

N Mean Std. Deviation Std. Error Mean
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: W) Jsaall a5 One-Sample Test JLaal 5 Uilas) Alpie dasill G o Bl  jpne IS 2 i Jilisg

One-Sample Test(10) & Jgad

Test Value = 3
Sig. (2- Mean 95% Confidence Interval of the
t df g. . Difference
tailed) Difference
Lower Upper
el A S sl sy 36l 97 | 000 10589 8735 1.2445
Google Analytics
A Jara galads) 9.99 77 .000 1.1359 .9096 1.3622
edae I el Jagas 10.83 77 .000 1.0333 .8433 1.2233
S adsall 30 iS 1061 | 77 .000 1.0846 8811 1.2881

Shany) Jdatl) milhs o slade¥l dald) dae) @ jaadl)
il Al ol s laligie (o Apagn (3508 das MBIl 005> Sig 4ed Gl (10) @ Jsaall G
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A Ll Gl s

Google ) aadl cdUladl Ay SN adlpall aladinl G Aglas) ANS @ WDle s Y raml A

Dl Jase (alddll (CJ}A—\S Analytics

Google ) Casill el dyg S adlsall aladinl o ddlas) AVS ) ADle aag AL k)il

Y] Jane (alédils (z 35S Analytics

Correlations (11) &8, Jga!

Google Analytics cdidail 4y fSY adlgall alaaiul [ alxi¥) Jana Galéas]
&5l lasid pearson Correlation 1 930"
KL RRAPRIP-S Sig. (2-tailed) .000
Google Analytics N 78 78
al5Y) Jame =lis3l Pearson Correlation 9307 1
Sig. (2-tailed) .000
N 78 78

**_Correlation is significant at the 0.01 level (2-tailed).
Ay S adlsall alasind Gn AL gmaall Jasd) LLHY) dalae o (11) &) Jpadl P e oy
Lyh Ale e i g (0.70) < (0.930) dug ciase Y Jame (alédsls Google Analytics <dlal
Bl g 15 o Aball Ll Jily cpaal) dudash (b JEIL A gine diady Guiiall On Ly Baa
Jame (mlisils (235 Google Analytics) sl cBllarl A ST adlsal) aladin) Gu ddbas) AYs &l

.J\Jﬂ)‘}“

AL Al Al Lasl
Google ) gl cdldail A Y] adlsall aladial (pn ddlas) ANVs ) ADle g Y oamd) Ll
e M) ol Jasady (z 39 Analytics
Google ) Candl cdlai) dyg Sy adlsall aladinl G Adlas) ANS ) ADle aag AL Akl
e (A ol Jasady (z 39 Analytics

Correlations (12) 2, Jg!

Google Analytics <Sllanl 4y FSN) adlgall aladiul | edae A Sl dasas
sl ol Pearson Correlation 1 935"
CBllal 4 K Sig. (2-tailed) .000
Google Analytics N 78 78
Pearson Correlation 935" 1
S ) Jls30 dasad Sig. (2-tailed) .000
N 78 78

**_ Correlation is significant at the 0.01 level (2-tailed).
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Google Analytics N 78 78
lsall 020 3. S 501  Pearson Correlation 953" 1
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**_ Correlation is significant at the 0.01 level (2-tailed).
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