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O ABSTRACT 0O

The purpose of this research is to investigate the Sales Promotion effects on
Customer-based Brand Equity and to determine Sales Promotion influence on each
dimension of Customer-based Brand Equity. National Brands of ready-made clothes
consumers in Lattakia were studied.

The study results shows that Sales Promotion affects Customer-based Brand Equity,
and there is positive relationship between Sales Promotion and Customer-based Brand
Equity. The most influenced dimension of Customer-based Brand Equity by Sales
Promotion was customer loyalty.
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