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O ABSTRACT 0O

Advertising spending is considered a good indicator on the situation that any
economy lives either in depression or prosperity, as it indicates the quality of the prevailing
economy, whether producing or consuming. Therefore, studying and analyzing advertising
spending are good to obtain an integrated description of the Syrian economy, which is
almost known as yielded and stable economy for years.

The time has come to build a strong advertising industry with a long-term strategy,
depending on rational advertising spending. This helps the Syrian economy in beating the
challenges of the new era of globalization, in which expanding international trade
companies supported by high advertising spending do not recognize traditional boundaries,
and where the material specifications decrease among the competing products for the sake
of international trade marks and additional values. At that time, the national trade marks
would be in great need to follow the same way in order to have a share in the world
market, depending on effective advertising spending.

Keywords: Advertising, Advertising Spending, Advertising Industry, Trade Mark,
Advertising Campaign.
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