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o ABSTRACT O

The research aimed to study the effect of the electric word of mouth (eWOM) on brand
equity and brand attitude. A questionnaire was designed and conducted on a convenient
sample of restaurant customers in Lattakia Governorate, where 240 questionnaires were
distributed and 229 questionnaires were retrieved, of which 224 valid for the study.

The research concluded that there is a positive effect of electric word of mouth on brand
equity and brand attitude, in addition; there is a positive effect of brand attitude on brand
equity. The research also concluded that the brand attitude mediates the effect of the
electric word of mouth on the brand equity, as the electric word of mouth affects brand
equity through its effect on brand attitude.
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application to the higher education sector.
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P 0.671
CMIN/DF 0.902
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RMSEA 0.000
RMSEA
PCLOSE 0.995
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Regression Weights: (Group number 1 - Default model)
Estimate S.E. C.R. P Label
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eWOM Brand_Attitude Brand_Equity

Brand_Attitude
Brand_Equity .014

24 jJaza) AMos galip aladiuly lasy) Jalasl) ailis : juaal)

g 5i€1) Anall AKU p bpilaal) e 38N AV Jliin) of 52l e it Lgine Sy (e ey
Sy ssiza a5 (0.05) e sl 55 (0.014) g5k Brand_Equity y)laill idlall dady eWOM
Y tpdall Gaad (mdy GIg Aysine dylatl) Al dads Lig ) Aginal AaSY i) e AL o8
ALl Taca il Jiy Applatl) Aadlall Bad o Ty QY Alginall A 80 dylatl) Aadlall (e el Laussi

gyl kel dad o Ly <l Al i) A€l il A el Adkall (e il sall Jav sy

t@luagilly claliiiuy)

A bl ) Jeagill 5 cilumpal) HLas) il ¢ s g dleall Al DA (g

Seo ef (2020) iy go Aafill oda Gits dplaill L) Aad e Loy <)) Aginal 4S50 aag —1
s liagi Cua cliagi Beneke ef al. (2015) 4ulyns Augusto and Torres (2018) 4y al.
S clag ll Godey ef al. (2016) dusly po daiill oda (38155 LS L chlubyall oda dagi uin ) Al
Syahrivar dul gas digplall Llall dad e 50 Ll elaaV) dualsill Jiluy e &ssuill 25l o
Ayl Lokl dad dlaf waes e 0 Ll T il Aganall 40 of ) clags ) and Ichlas (2018)
Suwandee iy ge dagill o3 3y Aplaill Adlall (o Cisall e Lug <Y Al i) AU 50 an gy —2
¢us Wu and Wang (2011) 4uy 4l Kudeshia and Kumar (2017) 4uls et al. (2019)
gladll Al e Cagd) o g L 5 Al i) A< o ) byl s ciliag

Augusto and il g Aol s3a (3655 dy)latll Adlal) ded e dplaill Ldlall o Cisall 56 200 -3
e Al 038 (Bil5Es LAsgil) uis ) cilags ¢us Shamim and Butt (2013) 425 Torres (2018)
D8l 4 Al A s (e lisdll o ) clag cus Dwivedi and Merrilees (2013) 4w
AV Aplatl) Akall dad e

Sl Gl Ml ciplaill Lkl dag e Uiy <)) Algiaall Al ik 4y laal) Ladlal) (o el Janegiy —4
Al e el b e il e il dlaill AL Aed o Lo <) gl AuSU il i
O A lags cus Perera ef al. (2020) duhp g piluadl e 5300 el (e Aagl) s3a 855 LAyl
OIS Cun Jagll puaial) R we Aplaill AL dad o il e il e Ty S Al A
gylal) Ldkell 4S04l ddlaiadl)

journal.tishreen.edu.sy Print ISSN: 2079-3073 , Online ISSN:2663-4295
200



s ¢ e Al Aok e e Lo 5 A gl KN 2l

eV Jualgll Bluy maan o edel) gy asty ) elaa¥) dualsil) dibuy e ilanll 4y —1
LAY Gasaiily ppemifie (oS5 DA o pnlaally Ll L Gl e sanally Cladiall Cilide (paa
o g e lan) Jualll Jibugl Grariiund) ge Jelall JMA (e Aplad)) Clegiil) 558 e Janll =2
Sl Elatll A e eDlaal) g ppnt Jal e JAY iy e cpleliiall (iagsalls Wlagh mai DA
Aplaall Adlall dad ad,

oo lelay olaa¥) Jealill Jilug) cpeatind) Les asiy 1 (gol€lly Al ilanll dajlia o Jasll =3
Alae il sty il Gpgailly ealilly Uadl) Alla 3 lxe Yy Jhsally Jualsill Pla

References:

AUGUSTO, M., & TORRES, P. (2018). Effects of brand attitude and eWOM on
consumers’ willingness to pay in the banking industry: Mediating role of consumer-brand
identification and brand equity. Journal of Retailing and Consumer Services, 42, 1-10.
BENEKE, J., SOUSA, S. D., MBUYU, M., & WICKHAM, B. (2015). The effect of
negative online customer reviews on brand equity and purchase intention of consumer
electronics in South Africa. The International Review of Retail, Distribution and Consumer
Research, 26(2), 171-201.

BLAIR, AJ., ATANASOVA, C., PITT, L., CHAN, A. AND WALLSTROM, A. (2017),
"Assessing brand equity in the luxury wine market by exploiting tastemaker scores",
Journal of Product & Brand Management, 26 (5), 447-452.

DWIVEDI, A., & MERRILEES, B. (2013). Retail brand extensions: Unpacking the link
between brand extension attitude and change in parent brand equity. Australasian
Marketing Journal (AMJ), 21(2), 75-84.

DWIVEDI, A., & MERRILEES, B. (2013). Brand extension feedback effects: Towards a
mediated framework. Journal of Consumer Marketing, 30(5), 450-461.

EASTIN, M. S., DAUGHERTY, T., & BURNS, N. M. (2011). Handbook of research on
digital media and advertising: User generated content consumption. Hershey, PA:
Information Science Reference. 742.

FARZIN, M., & FATTAHI, M. (2018). EWOM through social networking sites and
impact on purchase intention and brand image in Iran. Journal of Advances in Management
Research, 15(2), 161-183.

GODEY, B., MANTHIOU, A., PEDERZOLI, D., ROKKA, J., AIELLO, G., DONVITO,
R., & SINGH, R. (2016). Social media marketing efforts of luxury brands: Influence on
brand equity and consumer behavior. Journal of Business Research, 69(12), 5833-5841.
ISMAGILOVA, E., DWIVEDI, Y. K., SLADE, E., & WILLIAMS, M. D. (2017).
Electronic word of mouth (eWOM) in the marketing context: A state of the art analysis and
future directions. Cham, Switzerland: Springer. 138.

JALILVAND, M. R., & SAMIEI, N. (2012). The effect of electronic word of mouth on
brand image and purchase intention. Marketing Intelligence & Planning, 30(4), 460-476.
KELLER, K. L. (2013). Strategic brand management building, measuring, and managing
brand equity. Boston: Pearson. 590.

KIM, K. H., KO, E., XU, B., & HAN, Y. (2012). Increasing customer equity of luxury
fashion brands through nurturing consumer attitude. Journal of Business Research, 65(10),
1495-1499.

KOTLER, P. (1999). Principles of marketing. London: Prentice-Hall. 1031.

journal.tishreen.edu.sy Print ISSN: 2079-3073 , Online ISSN:2663-4295
201



Tishreen University Journal Eco. & Leg. Sciences Series ©2020 (6) 21l (42) alaall 4 gilally 0lai@Y) o glall (33385 dxals dlas

KUDESHIA, C., & KUMAR, A. (2017). Social eWOM: Does it affect the brand attitude
and purchase intention of brands? Management Research Review, 40(3), 310-330.
LADHARI, R., & MICHAUD, M. (2015). EWOM effects on hotel booking intentions,
attitudes, trust, and website perceptions. International Journal of Hospitality Management,
46, 36-45.

LEE, A. (2015). The strategy of global branding and brand equity. London: Routledge,
Taylor & Francis Group. 221.

LEE, H., KUMAR, A., & KIM, Y. (2010). Indian consumers' brand equity toward a US
and local apparel brand. Journal of Fashion Marketing and Management: An International
Journal, 14(3), 469-485.

LIU, M. T.,, WONG, I. A, TSENG, T., CHANG, A. W., & PHAU, I. (2017). Applying
consumer-based brand equity in luxury hotel branding. Journal of Business Research, 81,
192-202.

LLOPIS-AMOROS, M., GIL-SAURA, I, RUIZ-MOLINA, M. E., & FUENTES-
BLASCO, M. (2019). Social media communications and festival brand equity: Millennials
vs Centennials. Journal of Hospitality and Tourism Management, 40, 134-144.

NEE, I. (2016). Managing negative word-of-mouth on social media platforms the effect of
hotel management responses on observers' purchase intention. Wiesbaden: Springer
Gabler. 235.

PARK, H. H., &AMP; JEON, J. O. (2018). The impact of mixed eWOM sequence on
brand attitude change: Cross-cultural differences. International Marketing Review, 35(3),
390-411.

PERERA, C. H., NAYAK, R., & NGUYEN, L. T. (2020). The impact of subjective norms,
eWOM and perceived brand credibility on brand equity: Application to the higher
education sector. International Journal of Educational Management, Ahead-of-
print(Ahead-of-print).

SANTOS, J. D., & SILVA, O. L. (2020). Digital marketing strategies for tourism,
hospitality, and airline industries. Hershey, PA: Business Science Reference, an imprint of
IGI Global. 267.

SEO, E. J, PARK, J., & CHOI, Y. J. (2020). The Effect of Social Media Usage
Characteristics on e-WOM, Trust, and Brand Equity: Focusing on Users of Airline Social
Media. Sustainability, 12(4), 1691.

SHAMIM, A., & BUTT, M. M. (2013). A critical model of brand experience
consequences. Asia Pacific Journal of Marketing and Logistics, 25(1), 102-117.
STOJANOVIC, I., ANDREU, L., & CURRAS-PEREZ, R. (2018). Effects of the intensity
of use of social media on brand equity. European Journal of Management and Business
Economics, 27(1), 83-100.

SO, K. K., & KING, C. (2010). “When experience matters”: Building and measuring hotel
brand equity. International Journal of Contemporary Hospitality Management, 22(5), 589-
608.

SUWANDEE, S., SURACHARTKUMTONKUN, J., & LERTWANNAWIT, A. (2019).
EWOM firestorm: Young consumers and online community. Young Consumers, 21(1), 1-
15.

SYAHRIVAR, J., & ICHLAS, A. M. (2018). The Impact of Electronic Word of Mouth (E-
WoM) on Brand Equity of Imported Shoes: Does a Good Online Brand Equity Result in
High Customers’ Involvements in Purchasing Decisions? The Asian Journal of Technology
Management (AJTM), 11(1), 57-69.

journal.tishreen.edu.sy Print ISSN: 2079-3073 , Online ISSN:2663-4295
202



s ¢ e Aplatl) Ldlal) dad o Ly <)) Al ginad) A il

TONG, X., & HAWLEY, J. M. (2009). Measuring customer-based brand equity: Empirical
evidence from the sportswear market in China. Journal of Product & Brand Management,
18(4), 262-271.

WU, P. C., & WANG, Y. (2011). The influences of electronic word-of-mouth message
appeal and message source credibility on brand attitude. Asia Pacific Journal of Marketing
and Logistics, 23(4), 448-472.

ZAINAL, N. T., HARUN, A., & LILY, J. (2017). Examining the mediating effect of
attitude towards electronic words-of mouth (eWOM) on the relation between the trust in
eWOM source and intention to follow eWOM among Malaysian travellers. Asia Pacific
Management Review, 22(1), 35-44.

journal.tishreen.edu.sy Print ISSN: 2079-3073 , Online ISSN:2663-4295
203



Tishreen University Journal Eco. & Leg. Sciences Series ©2020 (6) 21l (42) alaall 4 gilally 0lai@Y) o glall (33385 dxals dlas

(1) alad
Sl
e
35 B
LG e | Gl el |
3y Gilsa | R
By

Alaal) Adal) dad

AT anlae ol e Yoy aadadl) 138 laal Al ilial (e | 1

ot VSl sy claasy YSle 4l AT aalae ollia cul& 1Y s | 2
coxdaall 13a ) Gl Juadl s axdadll 138
cardad) 13 sl il aedadll 38 e Caling VAT aadae llia il 1)

) Aplly axlas 32 g0 ST anladl 1 o) | 4
Llatl) Adad) (e igall

i anhaall 38 o) |5

Kias aadadll 13 o) | 6

cilie aadadll 38 o |7

cJumie palad) 138 o) | 8
Lig ast) Algiial) Aalst)

GV aclaall Ajal (aY) GSlgiul cuyl e aclhad) cilealy 131 | 9
COUAY) e daa cale el @y

Cufity) e acladl Claalie Qe Tl cCauliad) padad) gylial oo BN | 10
COAY) ol

@il o a¥) oSlgual caml) e aeladll Glbale w11
—

ceadadl i e AV Gl CuiY) yie aclad) Glaale x| 12

journal.tishreen.edu.sy

Print ISSN: 2079-3073 , Online ISSN:2663-4295
204




b ¢ e Al Aadad) dad o Ly €Y Al i) AN L2l

(<) @ata

13
©

BE1

&

BE2

'
a

BE3

®

S
o

BE4

BA1

BA2

Brand

Attitude

BA3

BA4

eW4

eW3

eW2

eW1

660 6ddd o

S5 Lalall Jelal (1-c) s

~—

journal.tishreen.edu.sy Print ISSN: 2079-3073 , Online ISSN:2663-4295
205



