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O ABSTRACT 0O

This research aims to find out the use of use of management in marketing knowledge
by banks and insurance companies listed on the DSE in order to secure a competitive
advantage in a knowledge-based economy that is fiercely competitive. It also aims to
identify the extent of the use of scientific methods by companies to contribute to the
transfer of knowledge both internally and externally, and to build future strategies.

The researcher concludes that the companies covered in the study follow clear
scientific methods in marketing knowledge management to contribute to the transfer of
knowledge from the company to the parties collaborating with them. The companies also
rely on their marketing knowledge management in the formulation of competitive
advantage.

The researcher recommends building an effective marketing information system to
ensure continuous flow of information and more emphasis be given to creativity and
innovation by the companies .

Keywords: Competitive advantage , Knowledge , Marketing knowledge management.
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